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U.S. Unbanked Rates, 2009-2015 
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NY State Unbanked Rates, 2015 
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Bank Efforts Research 
 
 
“Things like language barriers … general distrust … a misconception of the kinds of 
documentation that you need to open an account, all of these can be … dealt with … when 
you have a simple and transparent product. But then more importantly pairing it up with a 
community intermediary that can provide the assurance, the advice, … and employing 
cultural competency.” –  Bank Executive  
 
 
“ I think [there are] a couple of learnings that we pulled out of our check-cashing 
experience . . . one is the bank is not necessarily the trusted source. In most cases, it’s the 
last place people are going to go. So as a banker, you do have to get over your ego, and it 
took us a while to understand that people would rather go to a check casher than a bank, 
most every day of the week.” – Bank Executive 
 
 



Mobile Financial Services Research 
 
 
 
 
 

• Increase control 
through greater access 
to account information 
(record keeping, 
balance alerts, etc.) 

• MFS gives consumers 
anytime, anyplace 
access physical 
branches currently lack 

• Greater and more 
timely access to 
account information can 
help consumers avoid 
fees that lead to the 
perception of banks 
being expensive 

Consumer Need Consumer Perception: 
 Banking Services 

Consumer Perception: 
MFS relative to other 

channels 

Long-Term 
Financial  
Management 

Very Strong Superior 

Control  Weak Superior 

Convenience Weak Superior 

Affordability Weak Superior 

Security Strong Inferior 

Customer 
Service Strong Inferior 

Access to  
Money Very Weak Similar 





Income and expense volatility was high across the income spectrum.  
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While older families typically had less volatile incomes, they exhibited a 
larger range of income and expense volatility 
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The everyday cash buffer necessary to weather typical levels of 
monthly income and spending volatility peaks at age 35-44 at $2,400 
for middle-income families 

Key  
Insight 
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Almost four in ten families per year made an extraordinary payment over 
$1,500 related to medical services, auto repair, or taxes 
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Major medical payments coincided with spikes in liquid assets and income, 
but families did not recover financially within 12 months after the payment 

Key  
Insight 

Major medical payments coincided with short-term improvements in income, assets, and liabilities 
but lasting negative changes in not just assets and liabilities but also income and expenses 
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Mismatch – The Johnsons 

Income 
Expenses 



The Johnsons’ Expenses 



Mismatch – The Johnsons 

Income 
Expenses 
Loan 



The Johnsons’ Debt 
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