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Lead Selection
e ——

Online

Search

=Keywords surrounding underbanked

Seattle Baltimore Philadelphia Atlanta behaviors
- - = Payday loans
= Money orders

= Cash advances

= Rent to own

= Fees, etc.
Direct Mail & Email
*Household income < $50K )
Display
*Modeled output was people who were more likely to: )
*Placement on networks with these
= Have a value score of D or E criteria

* Rent instead of own = Household income < $50,000

= Are under rs ol i
e under 30 years old = Lower credit scores

= Are the only person in the household = Renters
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Performance
e —

Response Cost Per # of Savings Cost Per

Channel Impressions | Responders Rate Resp Accounts Account
Mail 100,000 207 0.207% S 184.78 181 § 211.33
Email 97,922 38 0.039% S #8.49 32 S 105.08
Online 18,653,165 260 0.001% S 185.67 121§ 398.96
Total 18,851,087 505 0.003% S 177.99 334 S 269.12

Balance Growth Comparison

=25%b of these Savings accounts had an
Automatic Savings Plan in March 2011.

=18% were still saving automatically March
2012

*The average monthly amount saved began at
$42 and grew to $57.

=Average savings balances grew from $243
(opening) to $980 in March 2012.

=Customers continue to open up additional
products.

=The Cost Per Account for the Safe Account Pilot
was:

=L ess efficient than standard mail
=On par with standard email

=l ess efficient than standard online
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Survey Results

Collected data from survey that was sent on 4/7/11.

e Survey asked questions about underbanked services
and previous banking relationships

e Out of 239 surveys sent, we only obtained 17
responses.

e Only 4 of 17 (23.5%) have use any of the
underbanked services in the past 12 months.

« 76.5%0 were part of the general population
that happened to respond to our offer, but
are not by definition underbanked.

» For 47%o, this was their first savings account in
5+ years.

) DIRECT
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Findings

Creative Segmenting

Online =Results may be best in cities where
-Search terms related to standard marketing is strongest
underbanked terms deliver low, *Direct Mail may not be the best
inefficient volumes channel for this population

=Use Google contextual targeted at *Best performing Markets

low score individuals -Philadelphia and Baltimore

performed best across all

Email and Direct Mail channels

=Online - Despite having a
younger under-banked
population and our physical

*Emphasize starting with as little as
$1 and no minimums

*Emphasize the $25 account opening location, Seattle had the
bonus highest Cost Per Account
($1,686).

*Need to explore alternative
targeting methods in the direct
banking model (only 23% were
“underbanked”)
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@ Online Creative

Open Mow

Orange
Savings Account™

ING &DDIREC]; No Fees. ' Urape -
Save your money NO MInImUﬂ'IS. Sa\'lrlgs Acuuﬂt

Member FDIC
Hotmail Messenger Signin

low

News Entertainment Sporis Money Lifestyle More

Sn,“' Search Real Estats bll’]S" Bl
Make msn.com your home page

Real Estate
Home | Buy &Sell | Rent | Move | Loans &Finance | Home &Garden | Design Center | Tools | Blog | Video

POPULAR SEARCHES: ashton's bachelor pad kb home pulte pretax loss  real estate lobby

Slide show

Money in the bank
changes everything

AT 4 problet ould ruin your mortgage

Need a zero-down mortgage? Look outside the city Record share of homeowners putin cash to refi

If you meet certain requirements, you may qualify for a loan with no down payment. READ MORE >
ent

1,350+ |
.

(&) Existing Homes ) New Homes O Foreclosures O Rentals
from REALTOR com® from Move.com from foreciosure.com from Move.com .
February Real Estate Auctions

| [ state ] »Senior Living SEARCH LISTINGS Bid on Homes, Land, Commarcial & Invastment Properties

ING 24 DIRECT

Save your money®
Membear FDIC

Minimums.

Open Now

[enterzp | or[enter ciy

ING 4 DIRECT

Save your mo I'lz)l’llh

= Stresses no fees, no minimums, and the feeling of having money in the bank

Member FOIC

7 ING 52 DIRECT
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@ Malil Creative

[ )\

ING £ DIRECT U,

START SAVING WITH AS LITTLE AS $1

WITH AN ORANGE SAVINGS ACCOUNT®
L ®

PLUS, WE'LL GIVE YOU A $25 BONUS

-

AINNCI2V SONIAVS IONVEO IHL

= Started with base creative and messaging
= Evoked the emotional aspect of saving

= Emphasized no minimums, no fees, and $25
bonus

REDEEM YOUR BONUS CHECK TODAY!

ING & DIRECT

BTGRP S PG

January 28, 2011

§ Wl 5 i Sy
PO Thox L S Clomed, BEW 82000 .

PAY Twenty Five Dollars and 00/100

$25.00

Bona oy maibble or e s wibi 3 e Cuorer a3 privary cener.
Oy crw e wil b o pr Wt 52

Febneary OSA Acqueibon DM
pay 7o DZE96Y
anoressee 123 Main Steeat
ORBEARER Anmytown, US 123456789

1 Y ) PR L 0 P P | P |

3w NG ONIET Crange Sasinga Acrurd $32 bona sk aming it
DR aCCTan cparing, Eut . Ll e o e et D S Vel theagh
V1| —co t oo

Torethsemy vind ingrlaest com avcl ender yon Reference Code.,

MOMEY IN THE BANK CHANGES EVERYTHING.

WE'LL GIVE YOU $ TQ KICK START YOUR SAVING.

Do Faeary 0SS Soguisinnn D,

Raady o gatl alag upon saving? Sign up fr an Orange S avings Account™ with as lifa
a=z 3. Youll sama 1.10% annual pamantage yiad fvadable rale, sfacive asof 112011}
and well give you a 525 bonus to gal fings maving.

Grow your savings In no fma.

The Omnga Savings Account s rics bacause Fieraam no minimum acoount balancas, no
fons and no sendos chames (o slow you down. You Gan star saving, righl now, Wit as
lithe monay as you wish.

¥ou don’thawve o switch banks.
Yournew Orangs Savings Acoount & Inkad i your curant chadking account, sa you can
trmnsfar monay batesan acocounts in asnan.

Taks aminute io got started.

D pan your Oranga Savings Acoount al ingdinect.comisave and amar Refarence Coda
D298Y foran adra 325 Quasfons? Call 1.8004NG DIRECT totalk o a mal parson. B
=afa, sacum and you'll ba on your way to saving (and saming maora jin no Sma.

Thanks,
I
T W
U ¥
Jirn Kally
Chinl Oparating O fowr
ING DIRECT

P& Sign up and start saving by March 31, 2001 - wa'll drop 2 325 bous i halp ko
start your Orange Savings Acoount.

ING S84 DIRECT

Save your money”

%110

WATCH YOUR
MONEY GAIN
SERIOUS

MOMENTUM

519
517

i

Rt ow Al Pacetage Tieki

I EXRECT Wil Rt wffactin o of LI
Chart baed'on & depodt of $10.000 for one prar.
Scurtam. wainga and money market avrage Fom
Bkt e i o TGOV

Get your $25 bonus today.

‘- ingdirect.com/save
1-800-ING DIRECT

Reference Code: D2EY ﬁ"'é
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@ Email Creative

» A little goes a long way

= Used base creative and messaging

Open an Orange Savings Account with ING DIRECT and
geta$25 bonus. = All included $25 bonus, no minimums, and

Ho minimums - Open your no fees
Eal'n more account with any amount,

51
than 6X the  1.10% S
National Mo fees - If's your money, keep it.

Savings FDIC insured - Your money is = Tests emphasizing the following features
Average e secure using subject line and headlines:

Visit ingdirect.com/save to open

your Orange Savings Account. - $25 BOHUS

Don't forget to enter Reference
Code OSAF111F to get your $25

Savings Money |Me DIRECT bonus. = Starting with $1

Account Warket

Annual Interest

0.19%

Annual Percentage Vield = Feeling of having money in the bank

Chart bazed on a deposit of $10,000 for one year. Scurce: =avings and moeney market
averages from Bankrate.com as of 10/20/10.

1.10% Variable Annual Percentage Yield effective as of 1/26/11. Offer ®
valid through 2/28/2011. Bonus only available for new accounts with a

new Customer as primary owner. Only one bonus will be provided per
heusehold. 25 bonus startz earning interest upon account cpening, and
iz available for withdrawal after 30 days.

foic &
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